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Customer Proprietary Network Information (CPNI)

CPNI is information that local, long distance, and wireless telephone companies acquire about their subscribers in the course of providing telecommunications service.  CPNI relates to the quantity, technical configuration, type, destination, and amount of use of a telecommunications service subscribed to by that customer.
  The rules governing CPNI apply only to information acquired in the course of providing telecommunications services.  These rules do not apply to information acquired while providing advanced or non-telecommunications services, such as Internet services.  

Definition of CPNI
Under the Telecommunications Act of 1996, CPNI is defined as follows:

(A) information that relates to the quantity, technical configuration, type, destination, location, and amount of use of a telecommunications service subscribed to by any customer of a telecommunications carrier, and that is made available to the carrier by the customer solely by virtue of the carrier-customer relationship; and

(B) information contained in the bills pertaining to telephone exchange service or telephone toll service received by a customer of a carrier; 

except that such term does not include subscriber list information.

Disclosure of CPNI
Under the 1996 Act, there are limited circumstances in which a carrier may use or disclose CPNI.  These limited circumstances include (1) when required by law; or (2) with the approval of the customer.
  Otherwise, 

"A telecommunications carrier that receives or obtains customer proprietary network information by virtue of its provision of a telecommunications service shall only use, disclose, or permit access to individually identifiable customer proprietary network information in its provision of (A) the telecommunications service from which such information is derived, or (B) services necessary to, or used in, the provision of such telecommunications service, including the publishing of directories."

Use of CPNI

The Telecommunications Act of 1996, together with clarifications from the Federal Communications Commission (FCC), puts limitations on the use of CPNI without customer permission.  These limitations include using the information to market services unrelated to the service to which the customer is currently subscribed.  But the CPNI rules do not prohibit the gathering and publishing of aggregate customer information, or using customer information for creating directories.  The following sets forth how CPNI is regulated in various situations.


Situations where telecommunications providers are permitted to use CPNI without customer approval: 

(1) Carriers can use CPNI to market new or different services related to the services to which the customer already subscribes.

(2) Carriers can use CPNI to market services formerly known as adjunct-to-basic services (e.g., speed dialing, computer-provided directory assistance, call monitoring, call tracing, call blocking, call return, repeat dialing, call tracking, call waiting, caller I.D., call forwarding) used in the service to which the customer already subscribes.

(3) Customer approval is not necessary for a carrier to use CPNI for the provision of inside wiring installation, maintenance, and repair services.

(4) Customer approval is not necessary to use CPNI to market CPE that is used in the provision of the telecommunication service from which the CPNI was derived.

(5) Customer approval is not necessary to use CPNI to market certain wireline information services such as call answering, voice mail or messaging, voice storage and retrieval services, and fax storage and retrieval services used in the service to which the customer already subscribes.

(6) A carrier can share CPNI with its affiliates if the customer also subscribes to the affiliates' services.  For instance, if the local exchange carrier offers cellular service through an affiliate and the customer subscribes to both the local and cellular service, the local exchange carrier may use the customer’s entire record, including service information from its wireless affiliate, to improve upon its provision of the customer’s existing service. This rule does not allow a carrier to use such CPNI to market Internet service.

(7) When CPNI is aggregated and stripped of the information relating the individual from whom it is provided, it is no longer subject to the restrictions imposed on the use of individual consumers' proprietary information, and carriers are free to use it for whatever purposes they like. Such aggregate customer information is data about groups or categories of services or customers and lacks information identifying or describing individual customers. 

Situations Where Customer Approval Is Not Required

(1) Customer approval is required before a carrier may use CPNI to market services outside of the customer's existing service relationship (i.e., services the customer does not subscribe to).

(2) Carriers always must obtain customer approval before using CPNI to market Internet access services.

� 47 U.S.C. § 222(f)(1).


� 47 U.S.C. § 222(h)(1)(A)-(B).


�  Another limited instance includes a carrier's ability to use, disclose, or permit use of aggregate customer information.


�  47 U.S.C. §222(c)(1).


� What constitutes customer approval is the subject of a pending NPRM. 








